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NEWYORK Pop-Up store REEBOK FLASH




signer - Formavision A dazzling store draws on vorticism
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& : View from the store center
B : Mirrored display stage in the store center
C, D : The innermost part of the stare

E : Whole view from the entrance
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Stimulating customers with playful
graphics

With new products continually sprouting up and
disappearing these days, there is a focus on
short-term “pop-up” stores to keep up with the
fast-paced market. Open for a month in a Lower
Manhattan gallery space, Reebok Flash was a
pop-up store offering limited edition sneakers
and apparel designed by renowned artists Roland
Berry, John Maeda and the estate of Jean-Michel
Basquiat. The store also re-launched popular
sneaker lines from the 1980s.

The concept of the store design drew inspiration
from the early 20th-century British arts
movement, Yorticism, which is known for its
dynamic methods of expression. Added to this
were elements of 80s pop culture such as
“Purple Rain,” "Miami Vice,” "Flash Dance,” and
“Thriller” to treate an ideal, nostalgic
environment for reintroducing Reebok’s classic
styles.

“The design of the space plays with sense of
depth and perspective, tricking the eye by
extending three dimensional shapes into
distorted graphic patterns, a camouflaging
technique reminiscent of the Royal Navy's Dazzle
Ship graphics from the First World War,”
explains Creative Director Sebastien
Agneessens. [Yasuhike Taguchil

PLAN REMDRING

Article by Yasuhike Taguchi, Photo by Jordan Kleinman

REEBOK FLASH (U —# 7T T v ira)

Design team : Creative direction - Sebastien Agneessens
Architecture - Jergen de Scrhijver, Ellen Depooarter
Graphic Design - Mai Kato, Jonas Hjertberg
Production - Chris Hoover

Design firm : Formavision

Consultant (7)) : Grossman & Keith Engineering,
Eudaley Engineering, P3A Engineers

Location (BYTEHE) : 169 Bowery i@ Delancey, New York
Total area (EEEM) : 200 ol

Completion (¥8 1) - Nov. 2008

Client (734 F k) : Reebok

Contractor (§8I) : Formavision

Main materials (E &)

Wall & Flooring : Paint, Ceiling : Existing
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